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“TWAS IN THE ARMY DOING MY MILITARY SERVICE AT THE TIME. OUR
LEISURE TIME COMMITTEE ARRANGED TICKETS AND TRIPS 10
DIFFERENT KINDS OF EVENTS. THEY HAD GOT DISCOUNTED TICKETS
FROM IFK, BUT NOT FROM “JOKERS". THE OWNER OF JOKERS HAD NOT
AGREED ON DISCOUNTED TICKET PRIGES. SO, | WENT 10 MY FIRST
HOGKEY GAME AND GOT HOOKED WITH IFK RIGHT AWAY.”

(HENRY, 39 YEARS)



“TCHOSE MY TEAM WHEN | WAS 7 YEARS OF AGE. THAT IS SOMETHING YOU
WON'T CHANGE. YOU MAY HAVE MANY WOMEN IN YOUR LIFE, BUT YOU'LL ONLY
HAVE ONE TEAM.™

(TOM, 33)



"I DID NOT HATE JOKERS AT THE TIME, BECAUSE THE WERE NOT

IN THE EIGHTIES THEY ALWAYS AMONG THE TWO BOTTOM TEAMS IN THE
TABLE. | HATED TAPPARA [TEAM FROM A CITY OF TAMPERE), THEY WON
MANY CHAMPIONSHIPS AT THE TIME. | SAID MY MOTHERNO TOA TRIP TO
TAMPERE AMUSEMENT PARK ONLY, BECAUSE TAPPARA WAS FROM
TAMPERE. "

(BRAD, 39)

“THEIR (IFK FANSI ATTITUDE PISSED ME OFF. THEY THOUGHT THEY WERE OUR
OLDER BROTHER, AND THAT THEY WERE BETTER PEOPLE THAN WE WERE.”

(RIDGE, 55]



AT TEENAGE | WANTED TO BE LIKE THEM. | ADMIHED THEIR POWER
AND ENERGY. [ ALSO WANTED TO BE A

(PAUL, 50]

"BOLD-HEADED FANS WITH THEIR WERE IMPRESSIVE
FOR AN 18-YEAR-OLD TEENAGER LIKE ME, AND MADE ME ALSO SHOUT
FOR AND FIGHTS. IF YOU DEEPLY LOVE SOMETHING, YOU DEEPLY
HATE THE OTHER.”

(HENRY, 39)



“THAD A SEASON TICKET AND 1 ALWAYS SAT ON THE SAME STAND. THE 6UYS
WHO SAT BEHIND AND IN FRONT OF US HEARD OUR STUPID JOKES AND LAUGHED
DURING GAMES. AT BREAKS WE HAD BEER AND GOT BETTER ACQUAINTED. IN

THIS MANNER | GOT ABOUT 15 WITH WHOM | LATER RENT A
PRIVATE BUSSES AND ATTENDED AWAY GAMES. “
(RIDGE, 55)

ARE ONLY THE TEAM. THEY CAN TAKE OFF

ANYTIME, BUT THE FANS ARE THERE FOREVER. PLAYERS DON'T MEAN A THING
T0 ME, BUT THE PEOPLE WHO ATTEND THE GAMES DO. FANS ARE THE TEAM. ™

(BRAD, 39)



AT MY EARLIER JOB MY BOSS WAS A FAN OF JOKERS. VERBAL ABUSE
WAS A LOT OF FUN. BUT WHEN | CHANGED MY JOB, 1 DID NOT FEEL THAT
GLOSE TO IFK AT THE ABSENGE OF A PARTNER FOR VERBAL ABUSE.”

(HENRY, 39

"THE VERBAL ABUSE ONLINE IS PRETTY MUCH THE SAME AS IT WAS AND
ASITSTILL IS WHEN | MEET PEOPLE “LIVE". WHOSE TEAM IS BETTER,

WHOSE PLAYERS TOP THE CHARTS ETC.”
(RIDGE, 55)
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